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“ Good to Use,

Good to Read ”
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What is “Krorma”?

Krorma Magazine is a free publication
that provides general information about
Cambodia.

It offers a wide range of contents that is
essential for travelers, local residents and
Japanese expats residing in Cambodia.
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FirstIssue: Oct, 2006

Publisher: Krorma Magazine / APEX Cambodia

Size of Edition: A5 size (H120 x W148 mm)

Number of Issues: 8,500 per issue (changeable)

Number of Pages: 160-180 pages

Month of Issue: Jan, Mar, May, Jul, Sep, Nov / 6 issues per Year
Krorma Magazine is available at:

Phnom Penh

Embassy of Japan in Cambodia, Japanese Business Association of
Cambodia, JICA Cambodia , Hotels and Restaurants in the City,
Japanese companies, APEX Travel, Krorma Tours etc... 170 spots

Siem Reap
Hotels and Restaurants in the City, Japanese companies, Angkor
Market, Krorma Tours etc... 300 spots

Preah Sinanouk

Hotels and Restaurants in the city, Japanese companies etc... 30 Spots

Japan
APEX International (Tokyo, Osaka, Nagoya, Fukuoka), Major travel
agencies, Asia Bunko and Nomado (Book Store)

Vietnam
Sketch Travel Tour Desk (Ho Chi Minh City)

E-book
Free PDF available (latest issue) at www.krorma.com
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“Feature” focuses on a theme that varies on every issue. It introduces the
heritage, the culture and the hidden charms of Cambodia.
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“Series & Corner” are various articles contrib-

uted by writers, professional experts and from
our Editorial team.
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FEE Contributor

SAARIE/IO/IRN (DR TRE) Suzuki Hiroshi/Economist
“FIRE/RITIER ([H<3])—X)- Shimokawa Yuji/Travel writer
IO EBIR/MER (NEREF) Kowloon Kurosawa/Writer
HBOXRK/BEER ([ET]I)—X) Higuchi Hideo/Photographer

-BEE/BZEE (EEE1E in Cambodia)—-Okuzawa Ken/Practitioner
-REE/EER (SN\X—TEIDERE) - Hattori Hiroshi/Businessman
AR/ BEER (ERIDERN) T, ) Kimura Ayako/Photographer
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“Shop Information Listing” provides a categorized list on
attractions, store information and classified advertise-
ments from the town / city. Krorma Magazine offers a
massive updated database that is segregated and
organized for your convenience. Placing an ad also gives
you a photo based listing which doubles your advertis-
ing exposure.
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I ﬁ'l'l'.% Who reads Krorma Magazine?
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Transition of the number of travelers in Cambodia

Number of
Japanese Campany
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Source: Statistics and ICT Department, Ministry of Tourism

Krorma Magazine’s main readers are Japanese expatriates and
travelers visiting Cambodia. We have a wide range of patrons
especially from the 20s to 40s bracket.

E-book is available online and we also deliver information using
various multimedia channels via Home Page, SMS and Smart Phone

Apps.

Transition of the number of JBAC* regular members
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Source: JBAC (*Japanese Business Association of Cambodia)

I Xk Why should you choose Krorma Magazine?
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- Krorma offers a very extensive quarterly updated cluster of information that
no other magazine has. With its compact size, portability and online options,
we are the preferred reference for travelers and expats alike.

-The Krorma Design Team is composed of experienced designers from Japan
that offers quality and innovative ideas that elevates the level of the Magazine.

-We don't only do print media, we can advertise you through our own homep-
age and social media tools as well.

-Krorma has established its name in terms of research, coverage, graphic
design, photography and media coordination; Services that will help you boost
your business.
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LS IEERPFHEICICUTE
BDYAZXHHREIRZEN TE,
AP —EXDRHMEXE D
OEEICDHEDIET, MR L&
RT30USS~EANET,
A"standard ad” varies depending on
your budget and purpose. With 6
sizes to choose from, it helps you
improve the interest and awareness
of your business.
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Advertorial is an ad that involves
editorial. An opportunity to let our
readers know more about your
product/ service on amore in-depth
view or coverage.
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We have 142 company ads in our
Krorma Vol. 31. 87% of which renewed
their contractin 2013.

FEILEE
Major advertisers

Sofitel Angkor Phokeethra Golf & Resort,
Asia Herb Association, Korean Air, Le
Meridien Angkor, Samitivej Sukhumvit,
Phnom Penh Commercial Bank

Bl =& Proven
TFIOTN=TFTIIAL3 -
WEEDHIMEZ . X/ XDFEREEE
LTIBRILEL A LE 2 —ELTHBT
ET H—ERINERIZBEUShET,

- Asia Herb Association-

Krorma Editors have experienced the
actual treatment and a write up is done to
share with the reader the real experience
that await them.
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(DUpsizing of information in listing page

Post the large list of advertiser information in listing pages. In addition, point
the store of advertisers to the city map that are linked with listing. (exceptan ad
for 1/12 size.)

(DUtilizing home page and social media of Krorma
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Not only on Magazine, we post large format photos and information of
advertisers on our home page. We use our website and social media to PR
advertisers information such as events and release of new products to
Japanese expatriates and travelers visiting Cambodia.
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Home Page: www.krorma.com

It is currently Cambodia’s largest and most comprehensive
Japanese website available.With a daily access of 1000 viewers
per day, we deliver our latest news and content instantly
online.Advertisers get to enjoy both print and digital media.
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70%: www.ameblo.jp/krorma

Blog: www.ameblo.jp/krorma

Our blog which currently averages at 500 views per day
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delivers advertiser information and various daily articles from
our editorial team.

Facebook: Krorma

We also deliver latest news and information via our
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continuously growing Facebook Page with 1,250 likes as of
March 2014.
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(®Other services

We also offer graphic design, translation, photography and other media related

BTIHEWEETET, material.
[LSREEE i
I IN=E:5 : Advertising rate
1/2 page 1/12page - $50
Full Page 127mmx92mm 1/4 page(a) 1/8 page ----------mmmmmmmmoooooo oo $120
138mmx198mm 127mmx42mm 1/4page --------------ee $200
with margin /2page-------------ome o $350
148mmx210mm Full Standard Page -~ -~~~ ----------oooooo $600
Vilsize - Inside Cover (Front) ---------------------------- $1100
Inside Cover (Back) -----------------—--—-———-— $1000
Facing Cover (Front)--------------------ooooooo $1000
8 Y12 Facing Cover (Back) ----------------------------- $900
174 page(b) page page Special Page (Front&Back) - -------------- -~~~ $780
61mmx92mm 61mmx45mm 61mmx30mm
PostCard ---------------------o oo $800
* Listed in small size Back Cover------------oooooooo $1500
Book Mark ------------ooe $300
-— Big Listing only (NO Artwork) -~ -~ ----——————————_ $30

Publishing Schedule

Vol.32:May 2014 - Ad Deadline : 1st, April 2014
Vol.33:July2014 -~~~ Ad Deadline : 1st, June 2014
Vol.34 :September 2014~~~ Ad Deadline : 1st, August 2014
Vol.35 :November 2014 Ad Deadline : 1st, October 2014

- These prices are for one (1) issue only
- All prices are in US dollars

- 50% deposit required

- Prices do not include 10% VAT

I#sﬁﬂb\ébﬁ' Contact us
Y REP: (+855)63-763-940 / PHN: (+855)23-217-787
X ad@krorma.com # www.krorma.com
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